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Abstract

In the context of globalization, national image has a significant
impact on the promotion of brands in the international market. This
phenomenon is often referred to as the "Country-of-Origin Effect," which
reflects how consumers form perceptions and make purchasing decisions
based on their understanding of a country's economy, politics, and culture.
These consumer biases are manifested in product cognition and purchase
intentions. For developing countries like China, the country-of-origin
effect is particularly pronounced, as the "Made in China" label is often
accompanied by complex preconceptions. Many Chinese clothing brands
have performed poorly in the US market, but as a member of China's fast
fashion brands, SHEIN has been able to cut through the fog in the
culturally diverse US market and achieve success. This article takes the
Chinese fast fashion brand SHEIN as the research object to explore how
Chinese brands overcome the adverse effects of the country of origin in
the international market, effectively manage and improve the brand's
country of origin image, and achieve cross-border business expansion.

The research adopts a combination of quantitative and qualitative
methods. It first analyzes in depth the development process and market
strategy of SHEIN, focusing on how SHEIN has achieved breakthroughs

in the competitive US market through its unique business model, market
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positioning, and operational strategies, and has built a preliminary
understanding of the success factors of the brand. Then, using
questionnaires, it captures a wide range of consumer opinions and
preferences, collecting American consumers' perceptions of SHEIN,
purchasing behavior, general attitudes towards Chinese-made goods, and
identification with different cultural identities. Finally, using SPSS27.0
for statistical testing, the relationship between SHEIN's country-of-origin
image and American consumers' purchasing behavior is explored through
a multiple regression model. To further test whether consumers' degree of
globalization and local cultural identity affects their perceptions of the
country-of-origin image, the study introduces a moderating variable -
consumers' "local-global cultural identity," and uses the interaction effect
between variables to examine the impact of the moderating variable on
the main effect.

The study finds that consumers have a negative view of SHEIN's
basic national image and category national image.At the same time,
consumers' cultural identity plays a moderating role in this effect, with
consumers who lean towards local identity being more sensitive to the
country-of-origin image, while those who lean towards global identity are
less affected by these images. In addition, the impact of the product's
country image on purchasing behavior is not significant. To eliminate the

negative impact of the country of origin, SHEIN has implemented a series
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of comprehensive globalization marketing strategies. This includes
shifting the focus to the brand's global fashion identity, strengthening
cooperation with the international design community, focusing on
corporate social responsibility participation to enhance consumer brand
perception. At the same time, SHEIN also focuses on improving product
quality and innovative design, offering high cost-effective products, using
optimization and flexible adjustment of the supply chain to quickly
respond to market changes, and establishing a fashion pioneer image
among young consumers. Through these comprehensive strategies,
SHEIN has effectively improved consumers' impressions of "Made in
China" and successfully shaped a positive brand image in the
international market.

This research emphasizes the importance of brand country-of-origin
image in international market competition and proposes strategies that
Chinese brands should adopt in the global market, as well as methods to
adjust and optimize these strategies. At the same time, the study also
reveals the impact of consumer cultural identity on brand acceptance,
providing a new perspective for future related research.

Keywords: Country-of-Origin Image, Chinese Brands, Consumer

Purchasing Behavior
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T, WHFUE T Petra (2012) it HIVH H W SLAT MR, ZERK
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FRRIE: fRYE Petra  (2012) , Why consumer do(not) like global brands:The role

of globalization attitude, GCO and global brand origin 2
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L 3R LK oy JE T TR AE X
HEARL S H 2. WU EB M5
3. LA L FH A
L. 3R 0K 5y o T HEA 5
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{5 ) T 2 AN AR AR B A 77 i o BRI, 380 B KPRV 3 M SEAT U — A EL
PR AR . FLUC, SRR VH 2 I AT e AR LR . AN IR i B 97

24



M R 2 e 2 18 S SHE TN [ R [ FE2 G0t 5% [V 9% 4 W) SRAT M RS2 i 7

A A AN [ 1 e S 5 SR AT Bl e o 0 RV 9% R0  BEA ) T S I i A
(07 i, T AR PRV 2 2 T i B 3 o o T S A A . DRI, FERE TV 2
B SAT RIS, R — N B A B, DL B A PR AN [ 4 6 BT 7
I SE R FL AR . Bk, Pt s i 2% 3 M SEAT NI — DN H R R . AFEF
JT3 BRI B FA AN [ V8 2R R 2l 07 2K v 7 RV 2R 3 S 7 i 1
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BE? XKIEFHER— PR

BEXE SHEIN i BB LA SR [ T 47 (0 RS rE A 85, 25 08 30 v [ 5 36 [ 2 () AE AE 1
W RERE B 0 R R 22 e A S IX 51 B UK, AR T3 SRR [T RAE =A%
SR ——RAEZOER S i L A E ZOE R A, ——x 26 [ H 2%
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R, 4K Z B Vi #E (50. 4%) AT 26-35 BAERYEL, 35 % UL ERISZ V& & 21%,
18-25 ZAFERE B S L 18. 1%, 1M 18 % LU FAX 7 10. 5%, X W] SHEIN [ 3 23 9%
FRARREEREN, IXAER B T8 vl ReXT I w55 UK, [FHA —
SE MG SE 7o Al Sl R = T RS A SRS L TE — B FR T RIS T 2 AR AR AR
BN

FEHNV R A b, BURFRE G5 EE 28, 3%, Ak B T 31, 5%, MR T BEA Y
FEH. AOEE WSS 22.5%, HEPME S 7. 6% FAFK Y 10. 1%.
X W] SHEIN 7 ot TR @ WA FF R BA BRI 51 7, BAERA BN 2 A &
BRI AT e XS I 1 S8 A ME R SRR A — € i . 534k, BRZEZVI#
(70. 3%) #2400, 19, 9% NIG W47, @ LR A K2
HAERTED (4.4%) , WL a FH WA 5. 4%, XY SHEIN HVH 2& 1f
AR BB R . UG, FERNZIH, 40. 2% 32 V5 FHFIANAE S TT&R 7.5
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Jigeouz la], WANTE 3.5 JTE 5 JIFRIUMIRVIHE AL 18. 1%, MU NER A (7.5
JiZ 10 JiZEon) FERNELE 10 73302V # 4N 10%. 1X3R B SHEIN
R 78 25 MR E R SN T V2 8 2, HL S I SRS AL 7= 2R & 2R
N ) TS ANV 2 A )
5.2 EREMERE

5.2.1 (EESHh

N T HIAR I HIMS B, 35 H Cronbach's alpha %808 £ A5 . — Mk,
Cronbach's alpha EIGHEIM 0 2] 1, HrET 0.7 ol 221, RPELRR
B RIFIEE. [HIE 0.8 2 0.9 Z MBI NREF, e T 0.9 WA RRTFH,

R BRBAR SN B FEERKRSRITR 52 Pox:

x 52 BERR
T MR 1) Cronbach
A H BEIETUSTHFE S (CITC) Cronbach «
a

BB1 0. 643 0. 869
BB2 0. 666 0. 867
BB3 0. 607 0. 872
BB4 0. 641 0. 869
BB5 0.637 0. 869 0. 883
BB6 0. 599 0. 873
BB7 0. 606 0.872
BBS8 0.616 0.871
BB9 0. 652 0. 868
BNI1 0.794 0. 855
BNI2 0. 780 0. 866 0. 897
BNI3 0.815 0. 836
PNI1 0.751 0.834
PNI2 0.777 0.81 0. 876
PNI3 0. 755 0. 83
CNI1 0. 765 0. 822

0. 876
CNI2 0.754 0.831
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R X 52 EERRE

CNI3 0.765 0. 822
GID1 0.719 0.794
GID2 0.721 0.791 0. 851
GID3 0.722 0.791
NID1 0. 747 0. 797
NID2 0. 741 0. 804 0. 862
NID3 0.726 0.817

VORISRIR: AR (FE: BB=JWEATH; BNI=SEASKIFEE % PNI=M 5 E RS,
CNI=iREF B R GID=1H & 2RGS0 NID=H#E AL 50)

R aE RR Y, HAEMWEAT N AEZER. PmERER. SEEK
MR HWERLH . W IS KR Cronbach's Alpha ZH(47E
0.851 £ 0.897 ], TCMIFRE) o RECE TSN E W B MRS, 15 R R
HASHYER LT, BT B E R ER S, HiX 5 DR RE
0 R R TN N 2 4 M R A B . 4, BR BB6 Ak (0.599) , AR R R
IETUS AR IME (CITC) KT 0.6, 1X 3 W44 TN B @ [A] 2 R (R AH 9% 5%
#, WUE KT R .

5.2.2 WESH

Bt D B KMO ARG 56 70 RAE 78 2 B DA R 5 i, 4718
i KMO 5% (KMO>0.6) , #iH] | @i IiAs & 2 [ 2 AFAEAHRPERT, FF & 20
TR, HizE 0.7 BLER, 7R RCREUT . B ERE) KMO Kk
A1 Bartlett (A0 45 5 405 5.3 Fios:

x 53 BERR
KMO 0.841
MK FH 3316.3
Bartlett 2 J¥ & #0 I df 276
P& 0.000

VR SRUR: A SCaE
AWM EREFR K KMO E 2 0.841 (>0.50) , Bartlett BRIZ R K714
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49 3316 (df=276,sig=0.000) , LF|EEMKN. RIEAREEBAMEHE, FT
MR, NG, FLUGHAT R — .
BE— PR ERIAT R T8, RN 5.4 Fios:

® 54 BTomE GI+HABET

Eigen values % of variance (Initial)
Factor % of Cum. % of % of Cum. % of
Eigen Eigen
Variance Variance Variance Variance
1 6.028 25115 25115 6.028 25.115 25.115
2 331 13.792 38.907 3.31 13.792 38.907
3 2.364 9.852 48.759 2.364 9.852 48.759
4 1.886 7.859 56.618 1.886 7.859 56.618
5 1.731 7.214 63.832 1731 7.214 63.832
6 1.437 5.988 69.82 1.437 5.988 69.82
7 0.763 3.18 73 - - -
8 0.723 3.012 76.013 - - -
9 0.605 2.522 78.535 - - -
10 0.561 2.337 80.872 - - -

BURLRIE: AR

FH 2 BT ST A, B — AN A I RFIEE (Bigenvalue ) o 6.028, il 1 25.115%
P 2% B FRRHEE R 3.31, R T 13.792% 085 2. RITTHEN
38.907%, ULEHRTMIAS 9 BT ILEMERE 11 40% K87 % BT 3 £ 6 HIRHIEE
73179 2.364, 1.886, 1.731 F11.437, 73 HIfiEE#E 1 9.852%, 7.859%, 7.214%71 5.988%
[T 78, IXEEPR T & F X E R M IEE — @ PR AR . R F I RHE(H
BAK, o IARRE) R 5 ZE N

BRI, BTHAR TR R EIE T 69.82%, 3R ER IS4
W ARG SR Tl RE . HLAT LA ke 1 &R 2 IR 4y, SRR U W
ML 45, ATLAEAT T — 25047
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5.3 FKiEER R EIT RN ST
5.3.1 EENNEE

it 5o s 2 Jo Rl AR ARG AR E KIS (BND « FoimEEE S (PND.
mBREEES (CND =/NEHAZES5HERE AT N (BB) X— KA &2 (A H) %
2, [BlIEMERINER 5.6 Fix:

% 5.6 Hyo[EFMER

AN R RN R # T EE
B FREIR ZE B ‘ ! VIF IR
C27d 6.599 0.205 - 3219  0.000%x - -
BNI 0.279 0.042 0.349 6.656  0.000%* 1.052  0.951
PNI 0.037 0.036 0.052 1.022 0308 1001  0.999
CNI 0.261 0.04 0.338 6.441 0.000%* 1.052  0.951
R? 0.289
AdjR? 0.282
F F(3,272)=36.917,p=0.000
D-W 1.808
FX&: BB
* p<0.05 *+ p<0.01

BURLRIE: AR

AL R* BN 0.289, X EMRA Y BEWS FERE 28.9%HTH 238 W SKAT J9 Y
R B F Sk &N 36.917, p fEH N 0.000, 78 T3 A0 G 2 1A 56 i A vfE
fl. X RUPEAVRARIE R T BRI, Fl 7 AL R AR R T Y P
FATNA B ER TR, AR VIF H#L 1, D-W {H51.808, #ir2, X&
R A 1) [ AR R AH ELST, R B A AN AL P B ) 20 B R AR M (] AR [ A
SR

HAEFIKS (BND KIREHN 0279, SEMEKTH 0.000. X455 £
S [EH 25 0 SHEIN f SRR (D (A ZO8 RO BURES, 155
BUH P W SEAT ) BB AR/ o BI6E AR ] 5 G 0 67 B ik 2 4 Y o

I SEAT o
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TREFRIES (CND HAEHN 0.261, EEMAKFHR0.000. XFEH, 4%
[ 2% 5 6 SHEIN (i FER SR Y8 [ 7245 58 7= i 28 I TE LR BRI, [FIRE S S5
T 3 W AT NI o BIRHRE 2 72 f 28 790 ) 67 THI . Gt 2 P01 9 3 g ) S ok

O

o

o

PEmERES (PND FIRECN 0.037, BEMEAKT R 0308, XFFHEE
77 it 1B 5T RN 9 3 W SEAT NI s A 3, SR [EIVH 2% T e AN 2 SHEIN
T LA i o R G L T R BRI R AR

LA RE, ZHM (BB =6.599 +0.279 X BNI +0.261 X CNI) Z /R A [F 5%
T SR it 28 [ SR 6 9% 3 % SHEIN 7= S AT A s E A, s i B X
TERIFE AL
5.3.2 BN

8 KU T 5598 B 25 W SEAT D 18] 6 BB E — 25 5N 548 B9 o
BBy, TRIFCF BN BAEAE R T o B SRR T 2 ST S v
FEAREFIL RPN, BIAEE R NE 5.7 Fios:

H

R 5.7 HBRE G BIRTEAE K RMPA TR

Model 1 Model 2 Model 3

K Bk 5.097x 5.112%x
BNI 0.338%* 0.33%* 0.212%*
Z 0.201 0.222

BNIxZ 0.233%*
R? 0.179 0.188 0.209

F (1,274)=59.600, F (2,273)=31.622, F (3,272)=23.966,
i p=0.000 p=0.000 p=0.000
T E: BB

* p<0.05 ** p<0.01

GRSk A EETH
FAY 1 H A& AR E F I R (BNDAE N B A8 &, H i BNI %I 3247 A (BB)
HREMEN (RECN 0.338**) , R*E N 0.179, XEREBRAIME T 17.9%[1

BB AR, MERYECIA B E MR A (F=59.600, p=0.000) . 7 2 fEART | ff)
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fili BN T RE S By (2 AE R —ANBE&R, (B Z X BB R R E
(RN 0.201, p>0.05) . REMm, REAFTERSE, K2 0.188, KHPAT Z
AR B (AL RE T S 2 1) BB A St

B 3 b5l N T REAREFIE G5 2 EH U S IS I (BNI*Z) .
ST RECR 0.233%, BEMEAKPRE, 8 HE & SO S 4% BNI Al BB
IR RES) TIHEEH . BIREE W 2 ST S Oy (S5 (Z 3D, A
HEx 4 (BND SE#HE LT A (BB) HImdpE 2 s, RN R (4
BE—DEEFEE 0.209, F A4 23.966, A MIAFRALE S BB — 0.

Z-1.0 (Simple Slope)

BNI
Bl 5.1 T 3% SOk B4 X A [ R SR ¢ e A

K 5.1 SR 1T 3 E ST S /K R Ei4Ek) T~ BNI X BB (5200 &
RHRIPIRLATE TAFKFR Z (0 WAL E 4, 1 AR .

Xt B R R 550t 2 AR s B0 PTG R T e sk B 4y 1) SR IRV 9 L T
SHEIN it FALRYRE [ 3 A [ S R (10 47 T B 7200 L W SEAT N RS2 BE D 5m 2 (S
2 o TS EVH B E A A R S (RBZR) . BNIXF BB HRZ iR
PR 5. SRR FA LA BUA 7 %, SHEIN A (g 7 2 T EA L1
(FIRF € T SRV LS5 i3S A BRAC T K78 2%, SHEIN AT LA F AT 9 [ B
ARy E e

IR, BRITTH 9B SO S 0 7= i B TR SR T 8082, [ 45 R sk 5.8
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R 5.8 HRE LG Hrxd7™ i E X RAPHTER

Model 1 Model 2 Model 3
R 5.15%* 5.15%* 5.15%*
PNI 0.003 0.003 0.003
Z 0.489 0.489
PNI*Z 0.063
R2 0.023 0.017 0.009
F(1, 272)=0.562, F(2, 272)=1.742, F(3, 272)=2.153,
F
p=0.454 p=0.379 p=0.094
HE&E: BB

* p<0.05 ** p<0.01

BORLRIE: A SO

B 1 REEMERER (PND ERME—REARE, HXT BB B0
AEE (RECH0.003, pfHN0.454) , HAE) R*{H4 0.023, KB PNI JLTFA
FRRENE AT NI AR S o AL 2 RN T VH 2R3 SCA B (2D, iAot [
K G T SO AT AT NI AN B35 . SR 3 7E40 % PNIL#I Z
PRSI T EATAE BT (PNI*Z) . PNI*Z [ R%0M 0.063, #4015
FEL R (F(3, 272)=2.153, p=0.094) , R*{ii}y 0.009, L. Fik, HP%
S Sy oF 77 it L 50 GO 9 3 D SRAT 2 T8 R R I AR F IR 35 . ()
I, B SO O AR IX AN BT SCH O I SEAT 9 K LR R T BB, HIAE R
VAT AR B A A I T RS . X6 SHEIN 1M 5 2 AR, RN 2R B
P T e 50 2 M RE T AR B IR T AR SRR D ROR Y e e K, SHEIN 1%
AR S Y T v i R R AV B TR SR A AR 43 DR A e e ot
RIAR%E o

e, RICIH P8 S S XS dh R E SOE RN, (AR E5 R U1K 5.9,

R 5.9 HAEEXLG X @ERE X RAATER

Model 1 Model 2 Model 3

EH 5.000%** 512 5.126%*
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gk R 5.9 WREXME N BEREFTH RN LR

CNI 0.320%+ 0.315%+ 0.211%*
z 0.247+ 0.245%
CNI*Z 0.236%*
R’ 0.171 0.186 0.209
F (1,274)=56.707, F (2,273)=31.168, F (3,272)=23.948,
F
p=0.000 p=0.000 p=0.000
HEE: BB

* p<0.05 ** p<0.01

ORISR : A SO

BT S iR EZIER (CND 1A B R, Hod CNI XIS4T (BB)
AR E N CRECH 0.320%%) , RPEN 0.171, XEMERRMRE T 17.1%HK)
BB 1485, BRIV E EMIRE (F=56.707, p=0.000) . F&7 2 fERET 1 )3
fili LW T RE S (2D AR —NELE (RECH0.247%) , BN
K9 p<0.05, FRH] Z % BB A & E 5. R*EAHFikE, &3 0.186, £
A 7 BRIEALERE T2 1) BB & R,

B 3 85I\ 7 iR E ZTE R 5 R A S i AZ HIT (CNI*Z) .
ZH I RECN 0.236%*, WEMK TN p<0.01, F5HIH e S0k S0 IR 1A
TYER, M CNI A BB Z[AIE R . e R (HE— D4 TH 2 0.209, F1{E
N 23.948, WRALMERERLRE S ARt — DI R [RIREM, 4 9 AR B
O BN [V SE BRI, iy 288 [ 50 G0 I SE TR SR R AR AR A T BE R 35

42



M R 2 e 2 18 S

SHE TN [ R [ FE2 G0t 5% [V 9% 4 W) SRAT M RS2 i 7

Z-1.0 (Simple Slope)

Bl 5.2 3838 AL 5 4 v i 2R B 5 SR NI AR A

EERIR T E S S /KT (R 8G43R) T CNI X BB HIFEH . KR
IR R RARR TAFUKFI Z (0 WA G4, 1 AEEREH) .
Xt L RER S BN AR ARAE w6 A T A ER S O T B (SRED
CNI 5 BB Z [HJff) AR SRR O BEUE, 2R WIAIATT IR I SAT D BE o 22 3t 32 SR
EEREIF o Tl T AT S RH 2 L) , BP8 CNI L5 BB 1A )
AR, EREREUR, XR 2 E EHa T A LS 0, SHEIN (1458
[ X GO H W SEAT AR Y BE D W
BE— DR AL B 5N 2 T [l AT o A S RN AR AR, R IR 4 R UK 5.10

ira
F 5.10 SRIE E T G0 W TAT s ma 3 ML AY
FEATEM R I FREAL R 3 M
; Pk ; t b U ;
2
¥ 5.107 0.072 - 71.095 0.000%+ - -
BNI 0.170 0.059 0.212 2.891 0.004* 2169 0461
PNI 0.028 0.050 0.040 0559 0577 2015  0.496
CNI 0.179 0.053 0.232 3379 0001+ 1898  0.527
Z 0.181 0.103 0.088 1752 0081 1.011  0.989
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B3R 5.10 RIFE Y GO W AT AR R DR R

BNI*Z 0.201 0.082 0.178 2439 0015+ 2143 0467
PNI*Z 0.010 0.071 0.010 0138 089 2007 0498
CNI*Z 0.188 0.080 0.161 2354 0019+~ 1884 0531
R’ 0.334
Adj R? 0.316

F F(7,268)=19.162,p=0.000
D-W f& 1.786

FxXE: BB

* p<0.05 ** p<0.01

BURLRIE: AR

ZAEAL) R BN 0.334, IR GRS AR RE 33.4% M X & BB IE 5. F
il &N 19.162, p{EN 0.000, R BIAAESG I FEZE, HAERLHSE X
M BB A WEEH. &N VIF HPUETEFIN[1.011,2.169], D-W fH~ 1.786,
Pl 2, RUIBAERZ A BB BN, HAAAEILZ M A

Z B R H R R N . BB=5.107+0.17xBNI+0.179xCNI+0.201 x(BNI*Z)+
0.188%(CNI*Z)

BB M AR R ) G R, FEAE FOE R (BND I R %05 0.17, p 154 0.004,
W FE A ZTE R — AL, TSRAT AT 0.17 Bhr. X B
% [V B0t o [ B T I G T B VA0 JL W S SHEIN 7= S AT A S 25 40
HiVEH, SHEIN 75 % 3 M e ok 5 3 24 i 29 5 ok U B R 10 B4 GG, DA
REmHEREHEELERE. mHEZRELR (PND RECH 0.028, {Hp{EHN 0577,
R EFERES T EXETAT A RELW. SEEZES (CND K
FHCN0.179, p EHH 0.001, FKIEKEFIE RS> —NHRAL, TEFEATH
BB Tijik/> 0.179 $47, 1683 SHEIN [ 5t 2 [ 5% GOk 36 BV 2738 100 AT N
A REMHRER, SHEIN 75 Z1E e M PLs v i 28 b e 5 o EAE R TE &
B S T A A PR i R 2 S SR el e A U I T % ) A7 T SR

M R"E B0 (Z2) FREN 0.181, p N 0.081, ATFELEEEM,
ST B o SCA By S T SEAT A R E R . X T2 AR R STEH . BNI*Z
A CNI*Z () R 5053 518 0.201 F10.188, HIITE 0.050 HI/KF &%, RN
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S S AR B AR [ S8 AN it S [ ST G0t I SEAT Sy s i) r ke 380 (5 3 1) A T
fEH . PNI*Z &% 0.010, p{H~ 0.89, R MERER S5 HH LG Hh
M LA o SRERE, T A BB B 43 7E SHEIN [ 4
I 55 T G A0 it S [ 2T GRS ) AT D9 0 5 0 o 2 21 3 25 B 15 /R A, SHEIN &
27 LRI R ST Sy 2 5, DA E SEAT R T 4 SR
5.4 SCIESR TR

g e R, WS LU iR

(1) & [EVH &% SHEIN fh R ERIEE (R ED B ERFH RIEE. X
T v R T AT [ A Dy A [ PR AR 22 5 L B0 S ST S DT TR VEA
SR, X IFEAS ARG AT SEAT AR ST ) o b b, ST 28 % SHEIN
ISRIE ETE REFA SO F L, (BRI S AR TG 24T . X AT R
N A AR SR sk % BRI R R I A B R IEE T R —A, B iR 1
. A AEEEZ AR

(2) SE[EH 2% SHEIN il B 2 A [ 500 S A S 1 5008 Sl Jn 4 ) 5%
e FF SHEIN i I AT A Y 2 % SHEIN HIEAE KL R (BND Al
FEFIER (CND 1 GG 20 H I AT A B G ERH . 249 95 X
SHEIN RIS E (D BB TE Rul v [ AR R E 77 w3 ) () an BRI i il
) MIEGRRA FUHE LR, 2 H0H] 0 9% #1106 E SHEIN 77 5 i) .

(3) ¥ 9 I SO B 03 76 R AR [ ST GO i 2 ST GO0 T SEAT R R i v
AL E R o S T A e S 47 ROV BRI RE X R IR I Y G I U
AU ) - A R 473 (10 04 B 3 e K 6 T 5 1) 7 THI 2 M 5078

(4) 7 it B 0 G S 5 M SEAT A AN %, HH s SO iy e
77 i L KT AN SEAT N 2 IR 0% B b A S5 R A

LRE KRG, WX SHEIN HE: A [ 508 SO 28 [ 51 R 7 B VRN
NP NEERTE A2 RN EREE - E IR R =g g Z NP $/4 SIINLESEP
T GO SEAT 9 R R o 3 5 35 (R S VR A

B R PR BREAT IR, BEARE Z8 5 5 R E SO R0 AT A B3
Ry ST R, 77 ot L 5K T GO0 I SEAT R IR s A 2 3 o (R Hlaw Hle Bi%OZ, HIb
AL
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TH 238 1 ST B A7y 3 25 3 757 AR [ 500 GO it 28 [ 500 068 T AT N I 5
M), ELZE ™ it R 2T AN SEAT 2 18] ) 5% Z A 25 1R 1 VR H o K H2a.
H2c %37, H2b AT,

5.5 KXE/NG

AR B S SRR 43 1 % 1E R A 0] A P TR AT ) 2485 SR AR 16 B R i 1
it 550 o RGBT EAL BT VEIAE 1T SCHE 0 BEARAE ZEAME R Sk bR idE H
P, B SHESHT, IRAIRET T SHEIN 783 E g R BIUR, #E—PiER
A R [ R ANVH B SO B A AR TH 2 T SEAT Dy v BRI, BRI 1PN
AL CMBRBE: i FERSRUE [ETE GO 98 35 W SEAT 9 ISE I, 9B A+ — e skocit
S BT o B JE RIS SRS R, JEE 1 SHEIN [SRIE FE T 00 36 [H
TH B3 W AT ARG LB
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6 SHEIN %% 61 i XilF E 2 R ) R B

AL SHEIN i BURES A AF 006 5, i3t 3 R 25 A SR T v 7 2%
FRIY 02 o T o 4 1 PR 501 5 0ot 2 FRD S 208 0 AT MO . A5 e
U o L7 2 3 3 A A 2 2 AR 3, (L R30S 3 ek o e
P2 e SHEIN 10 S5t [l i JL 7 475482 3 77 76 . 350 {6 9 20 W9 SHEIN
HOAT A=A T R, T TR 5 TR L S 3. LRI 3, o
FE 1 S 50 1B 5 7 S5 PR 2400161 7 5 0988 28 % SHIEIN 25 o [ 25 i o 1
AT, AL IH 2 0 S0 FIE TR btk — B 03 T 3o R, 4%
S HU B T 9 95 % SHEIN 7 8 BRI U479

{ELS UL — 4 HO %, SHEIN 475 Al 5 2 [ IR 1730 (0 2 UK A 81 227 1235
TE, L T IR IR R XL R, R R T GO R St
HWTAT N BB, EE AT HA IR 2 A 0 A AL 250 s 5 4 T B
. S A, AT AR, SR 35 I T e 1 T S R
T — SRR L, IR G AA TR SHEIN 72 5 1 i 18 B2 A . 4
2, BRI W 5T AR R 10 B IAS, (EL 7 A AR 1 (PR 38 A2 L
RS, TS I YSRGS, SR T AR IR NIR T : 763
198 2 o [ SR P T 5 47 BV HO TS 5 R, SHEIN SR T Wbt L s
e, ST R AR It B AR 3 T 4 1 Rt e

6.1 ETmhEEFREIHEIREN

SHEIN £ [f % 56 [H T 3 PRIN 15 117 37 56 S I6F T W (10 75 282 il LS G 43 it o
[E fil3& ” Bre] e ORI DU A R D9 1A RROAHIX — ),  SHEIN SKHU 1 428k
fit JERE O SR

MAEISLZH], SHEIN fH 3 s Hok B, ik #6 B D BigEm— 1
PIRWIELTRERE R . X— fU\ SHEIN S ATR. Wubilss . 5718
B AR TR AT LA H o SHEIN [ i A% Bk — AN o P (19 96 S B
B W A S B R AE, 5 FLRT & SHEINside AHEG, 58 hnfi v A0 [ PRk .
SHEIN [ Rl 4 15 PL.com NS, MiAE Bhen BB E R NS, &
WL 1) KT I A . SHEIN B 51 5 /2 943, LMl APP R0 Ff %
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FE T RRAS,  LAIE BEAS [ H XRISCAR IR 98 % . SHEIN F7= i bs 25 % B 2
[ “rpE & ” 5% “Made in China” [I7ZFE, TMRAMEHT “Designed by SHEIN”
8¢ “SHEIN Original” [}J7Ff, Rt 7 HE FRIHAGBIE R .

X773, SHEIN Sl [ OB IE B — AN A BRI I 7E 28 285 3 1 T
B, BT R ER A AR . XS SHEIN B % H s — [ R ol X 1T 3%
BRI, EaESARRE R FHEIBR. EXAEES, SHEIN i i E bR bR
AT AR T B SR 1, A Sy K T FIBLE R T I E L, kb T 9
[ 3 ARSI DGTE o IXFh SIS BT ks BT G5 e B R ZIBR ED G 57 5
MR T 5 AE 1A R Yt ] 47 T 500 o

WEE IR, ERNHEETG T, HE X — R E
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B sR—

A survey about consumer purchase behavior

Questionnaire Description:

Hello!l am a graduate student, and I am currently studying my graduation thesis, aiming
at exploring the influence of the brand country of origin image on consumers' buying behavior,
and further analyzing the role of consumers' local-global identity in it. I hope you can spare
some precious time to help complete this questionnaire. Thank you for answering this
questionnaire. Your feedback is very important. This questionnaire is anonymous, and the
information obtained is only for academic research and will never be disclosed to the public.
Note:

This questionnaire only collects data from SHEIN consumers. If you are not, the data
you filled will be invalid.

1.Before you fill in this questionnaire, have you heard of the brand SHEIN?

LIYES (Please skip to question 2.) [INO

2.Did you know that shein brand is from China?

LJYES [INO

3.Have you ever bought products of SHEIN before?

LJYES [INO

4.How many pieces of SHEIN clothing did you buy in the last month?

Clopieces [1-2 pieces [13-5 pieces [16-10 pieces [1Above 10 pieces

Part one : This part is the main body of the questionnaire. Please fill in the questions

according to your true feelings.

S.feeling about the clothing brand SHEIN | Strongly Disagree  Strongly Agree

I know the brand SHEIN very well

I think the clothing quality of SHEIN brand

is very well

I think the image attribute of SHEIN brand is

very well

I think the value-for-money attribute of
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SHEIN brand is very well

I agree with the clothing brand SHEIN

My evaluation of the clothing brand SHEIN

is positive

I will consider the clothing brand SHEIN for

my next purchase

In comparison with similar products with the

same price, | will give priority to SHEIN

At present, | have a strong intention to buy

SHEIN products

To indicate that you are reading carefully,
please choose "strongly agree" for this

question

6.opinion on general perceptions of China,
its goods and services and clothing from

China

In a word, I have a positive evaluation of

China

China is a stable and well-developed country

China enjoys a good reputation all over the

world

The quality of products and services in

China is usually good

China is known for exporting better goods

and services than other countries

China's export products are popular all over

the world

The quality of clothes in China is usually

good
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Many people think that the specialty of

China is clothing

I closely associate clothing with China

7.view on the relationship between

yourself and the world

My heart is more interested in the whole

world

I agree that people should pay more attention

to our close connection with the world

I care more about global events than local

events

My heart is more interested in the local

community

I agree that people should pay more attention

to our close ties with local communities

I care more about local events than global

events

Part two: This part aims to collect your basic information which is strictly confidential and it
is also the last part of the questionnaire.

8.Your gender?

[(OMale [JFemale

9.Your age?

[JUnder 18 years old [118-25 years old [126-35 years old []Over 35 years old
10.Your occupation?

[JGovernment employees [ |Enterprise employees [Self-employed
CFreelancers [JStudents []Other

11.Your academic qualification?

[ISenior high school and under [[JBachelor Degree

[Master Degree [1Doctoral Degree

12.Your annual household income?
64



VI N 2T e A8 SHETN [RISR I ] 762 G0k 5 [ 1 9% 3 I AT 9 R s gt 5t

[JUnder $15,000 [1$15,000 to $24,999 [1$25,000 to $34,999
[1$35,000 to $49,999 [1$50,000 to $74,999 [1$75,000 to $99,999
[1$100,000 to $149,999 [1$150,000 to $199,999 [1$200,000 and over

This is the end of this questionnaire, thank you for your participatio
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