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Abstract

As a new tourism network marketing channel to showcase tourism
resources as well as tourism products, tourism live streaming shows great
potential in the post-epidemic era. Specifically, tourism live streaming is
able to enhance the attractiveness of tourism destinations and enrich
tourism marketing channels through the delivery of quality content. In the
very beginning, to improve the turnover rate of tourism live-streaming with
goods, tourism live-streaming usually imitates ordinary shopping live-
streaming to adopt direct and fast-paced price promotion means. However,
the essence of tourism products is the consumption of the future, its heavy
personality and experience characteristics determine its recommendation
should pay more attention to the diversified display of product content.
Therefore, tourism live actively changes its thinking and adopts content
marketing means to shape the image of tourism destinations through rich
visual display forms in order to attract tourism consumers to purchase
tourism products within the links and realize direct benefits. The richness
of content enhances the vividness of live tourism broadcasting, but it also
inevitably generates misleading problems caused by the use of spoofs,
distortions, and inappropriate displays to win the demands of tourism
consumers. Previous studies have taken a positive dimension and mostly
believe that tourism live streaming is authentic. However, the development

of digital media technology not only brings about "cloud tourism"
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destinations, but also may cause tourism consumers to doubt the real
purpose of merchants and live streaming content, resulting in different
behavioral results. However, there is a clear lack of discussion of this
aspect in existing studies.

In view of this, this study recruited subjects from the perspective of
social media present authenticity, based on stimulus organism response
theory and motivational attribution theory, and successively conducted two
scenario experiments to analyze the complex influence mechanism of live
tourism visual presentation on tourism consumers' purchase willingness,
and obtained the following conclusions: (1) From the direct effect, tourism
live visual presentation has a significant direct positive impact on tourism
consumers' purchase willingness. Among them, compared with graphic
details and short video presentation forms, the display form of real-time
streaming in tourism live streaming can stimulate the purchase willingness
of tourism consumers. (2) From the condition analysis process, the
negative interaction between visual presentation and skepticism affects the
perceived realism of tourism consumers. (3) Perceived realism plays a
partial mediating role in the relationship between the interactive items of
visual presentation and skepticism and the purchase willingness of tourism
consumers. (4) The positive interaction between visual presentation of
tourism live streaming and skepticism affects the perceived hypocrisy of

tourism consumers. (5) Perceived hypocrisy plays a partial mediating role
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in the relationship between the interaction of visual presentation and
skepticism in tourism live streaming and the purchase willingness of
tourism consumers. The research results enrich the antecedent variables of
purchase willingness of tourism live streaming, clarify the specific
mechanism of action between the visual presentation of tourism live
streaming and purchase intention, and can further enrich the research
perspective of tourism live streaming marketing. At the same time, the
research results can also provide reference for tourism enterprises to carry
out live tourism marketing practice, i.e., to provide a reference for the

correct and complete delivery of live tourism information.

Keywords: Tourism live streaming; Visual presentation; Purchase
willingness; Stimuli-organism-response theory; Motivational attribution

theory; Social media present authenticity
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T NARRIREE, ARKTILSIHLIMREE,  HIX R SE L o A ) 4 ) S R IR
AR, FT 2, T P e O B 43 (W S R IR S B e T T35 R

FEAS BRI o

TEL TGP, T S PR EE OB B I, 10 R T 9 OV X T
A 56 T L) S PR 7= i BT R I ) BRI AL o 1, A 2 d i SRR it AU A
AL R (X NC R X IELE AT BRI SEE N X ABR T8,
AT O AT e 51 & 2 5 I PR AR LB, BT 78 AR L 2R M5 BB = 5 4E
PT35S 3 SR 20) A3 43 23 DRV T Y B R T S R VA B R e, T8
I SSER I TNER A, AR T RE T R T (R MR R B, AT S
VSR, 5 St 7 i TR AN [R] (1, TE BRI TR 2 5 PR 24 A —
TS BE IO IL, REERER T IH S8 PRBE I A AR & o RALRIBIE FEIE e T 518
77 B B P 1 A, B R R 0, B € S SR TR P 2 B Y B PR B, AT P
AT DGR, XoF 77 it AR SRR W SRS B, B 7 9k 95 0 SF e S22,

A P R S (Y EP RIS A2 = = O 7 P i rd G A=
R O R AR AL S R S BRI RS B, B R SR LA
U FRCABAT T i A5 3 B 4545 JE G RO A R B St s ez, A TR o
HRPBEAS N, R IAE A SR EE ) B, R TS AR B AR R
SRR SRk 5 W 45 IR 5 8 T R AR PR 10 8 1 72 A i 1240,

(2) [E P7H 2R PR 5RO B 7T 25k

[ P9 56 T8 S MR SE QBRI AU b, BRI T MRS C B T o 2 K
BB e AR, BRZ R T AL & SRS . H o E TS
TIEF= M EN Y ST, W RF T B S A . B, 187 A5

Eils
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FEHE RN, DAL THUEEEAT NIIILES FERERE 51 K T e 0B, ki
L 5% 5 T SRR P~ AE P [FR, Ak ah £ ST BRI RS RS 51 R 1 B IR e
O, T 2 Y 2 N SRR R P8 A SR AT T Bk, BITE R
AR, A ARES T7 AR 51 T 9 AR OB, JE TR i R EE 7  A R
AT UL, [ P 2 50 K B PR SR O R A N — Fh S SR TP TC . I8 402
FTR T AEFARTE T T 18 238 A 7R AL, KT o 2 IR B8 O IR — PP MR R
JEFFWEFLT flhn, )% 52 (201 8)BIF 7845tV o & PRk L BEAE Vi d P (M UL FCAE R
TR GG Z A5 &R A R,
(3) RATIRVF

YOUBEE TR R, E M SR T 7= S 5% . AELR77 S 9% LR
ER AT, 1 ] P T U5 B A A A 2 STAT AR R4, AR ST B e i v 2R
FAT RIS R EREE R R, £ IR A R R R [F N, X B
Py BB SRR T O R AR SR, PR B Mt 24 L 3 e PR TS SR
LA PRI, DN AT AN [RIRE B 58 0 B Pt T 114 2 2 1T R 2 %o e i L AL e
AN AEBURANE B SR, AH T R TOHIE TC B BT ) . ST, AW TR R
O BRAE AR 9 B AR BT DR 3R SRR R R EL AL R 7 X ik e 7 it U 3K
SRR AL .
1.3.3 ESERAHEXHR
(1) [ A A S 7T 25 R

I 41 SR SN R 7 R B AR P AR IR 2 0. AT 25 R LG T A [ Ay SR
FLABA =, 140 Pouliot 25(2007)F8 H 40 3% 1 (1 B S AN K T Mg, (HAE ]
AR B B S N 7 T AN Tt e B i B 200t A 8 4 5 b 38 S JB e 5 g A
NN ST IR 7 3HE, 140 Chock(2011)HF 7115 H 2L SR KN BE WS I/ 75 SR}
AN NAVB N B ZE S8, P LSRN 54 NS TS A DG, H5H2 2
T PRV RS0 A 9200, BT Cummings 25202 )BF St 5, AMATE T ELS2EH, fE
1 95 55 PR 3k ROV SE AR HEAT AR5 J 1 7 AR AR RS 1 B LA, I S EAE
FEL T3 R ATUSEEAT AT AE, 9140 Lin 25 (2015) I Al sk (A 36 v 7 SR 10 B Sz i g
g BRI oK (1 SRl 5 2 b B,

PR, ESERANE I N BB AT AU 55 1R T LSBT Ak
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AR, 40 Hilken 55(2017)8 H 247 988 1325 (0] G A2 e 37 &, 2 AZ B
MRS B AR R, WA S H IR T BB S RIS R, Hiltn
Daassi 55(2021) LA & 941, W7 EHERMAH] AR SORBEW J9iH T
SKUTIR ARG, AT 7 R 7= i 7 A 370 S DA B LSk, g v e A v o 3 TR A 2
B 2SN S AT N SR B [RIRS, 36 53 0 T AR AR MR LG & AT, VR
ARG — LUAR G e (17 S B AEHE NV 2 (AL ET, e ok — Bl B RS,

] A SRR (R AR SRR FEAE B4 R i, 22 BB e Ak 1) 0 S S e D o
AT T R LS e, SR IX L Py 25 A A BT S S B AN AH [
A R U A A I LS 5 /MRS & B IR R, BRI RiE 2
52 kg LA ) (R 5 61,

(2) K

YBEAT R I, [ A1 B S BRIRIBE 78 O 21 22 A4k, 1 ] Py 9008 55 R
TAEGEGE . B ORI R A e 1 e (M S 5, A AN e g e e 4
IS AR SR J s 8 it R 77 7 T T, AR AT DA i B 47 R 5 ol 3 SR S S i HE A
(177 b o SR, X 5L RV 2 35 0I5 SE LS 7= S R TH G T B, LR B i i 4
35§ JU) IG5 S I S b RS2 TR e ) PR o D SRR AR IR U T P BN T B I R R E
AL SRS o (B AFVE RIS, A AN AN AR BT PR 9 2 DRI i kg B3
Ve AN R R IR SN, T P AR A [ AR R i TR 5, X R AR 1) — A B B OGS
1.3.4 [E(ARRAMEXHR
(1) [ R4 O R AL 2R ik

[ P 4 K O AT SR B/ W, T4 TR R B . 1 41 K B R R 5
TR T B W AT N LA S ST . 75O B 240, Laurent 55(2019)
RIS AT AR —BUE BRI, OGRS S BERIAT -7 R A — 507,
WA T R OV BRI 2 Fh R . RN, W T30 FG Hh R O S S B e T 25 B A
Wil A REEAT AR B T AN NEHBARE K. EH 7 EAT RO,
Gueévremont(2019)JE T M BRAL A, FBERE T S RLRE O B DU AR RE 43000
TR RO &SROt B 8. HrbIe S8 O i 12 L = 47
A=, BIRNG S TEATEAT S 36 ke D T8 102 b OGS+ 2 B0 2 ARl = A 7
FER) TR A5 SRR D TR IR 2 St ML I A B SERR: o ki D dia it 2 Ak
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AN T R B SE S S AL & 51T . fEHZUT NI, Greenbaum %5(2015)H
BT T 40T R D B IX — MR, JRHR M A TR RIS RS, SRR e i —
A InaEe,

I P R O S S (R T3 B o T A ST R 5 0, 5 B0 (1 2 405 1 1 O J&
IR 53 TAMARAT N r= A 52 el o 451 Gn sk P 22 55202 1) A N 405 52 O J% i1 2 0 55 400
T BRRT 00 B 22 A R L O B T T R 0, P A R A5 (2022) DA R AU
DBk 55 52 00 TAESS A8, Bt m] W, 8 P g A — A4 (4 P 30 7 T
WEL, S0AMEAT A AT AR
(2) Kb

YBEE T, 5T ke Dy AN AR 7808 B — 2 R PR o 4022 AN ]
FRMLA, R T REOVBREI A R R RE DL R T AR sg o T P A
AL ZUT NS RIT T RE M. FE b, BEE BRI, MR E
OB CLANEE DL, A3 1 2 1 e BB AR v R 3R (VP8 b 15 B A i Ep
. BRI S, RN BT, FREE 2P T B Romicli 5 r A AE ek
Ere i, s 2 ORI T IR AR, AE E T AN A RO S R ) AN TR
A R T TR SE = A R O RN, BRI R AEAE TS, fR—
FhER, SRS S A S AANBER . A, RO BRI ik e o
T B 3 o I B SEME BV R N ST, A TR — A E R iR U
BRI JE R T BB A Y AR R
1.3.5 iifFHBREMIBEAEXHR
(1) i) I e SR A s PR 2

I BEAT A AL A AR B PT35S R IR R R BN E A,
WA FIRE AR 0 AT T IR o [l P 27238 TR 2 IAA I J2 T HH A 50 i 7 ) 3 738 B
JEFFRT, EBHRIE 1 i At 23 STAEE il AR R 3 1 324 2R U3
A A b R 5 i AR ) R S S L4 8 i 2 T DR 3 i 2 SRR R s A
A /b2 WA RZ T H RO RS, 7L T i AR &k s . (5T
SN DA S T B RS VA TR 35 BT P AR (RS . A B, B 9 B TR A
JEBR, B AR, U AR AR SR e ot U 2 2 e K R B R R AR
Rk EEE S A R
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FEAMFAHELE N A TS, 28 TRV NERER: B —, at
MANFIBE R o B0 Liao %5(2019) LAV G T5E 01, B FaA5 Hh i i e K s B 42 52
BV RE A AE BT R B AR A 10l B Wen £5(2012) UIR T M b 84 B
191, T FUA H U 9 e PR E R K R IR S T R s, T e R e R e 2
AR i AS BRI N SE R RN, AR, BOME CIEIRE. ThReE. KR
IMEFISEARANMESE) B % SRR DA R 55 5 12 i 45 DR 3R 7E X Ll R 4
R USSRy B IETARIR R AL, FFEIER T AUIARIE &,
%Mmmm%QM$%%ﬁﬂ?ﬁﬁ P BB B, M T 7R 2Rk i 3K

VR PR AR Y, RS TR KU T 7 AR 1 B B, X — W R PR L S
Fo A B T 3 HWIOAIE , A R R TE i I Y B 3 ) S R R R 1 R
AR B,

B, MAFRRIER . B0 Budi 5021 & FAEST R, FRBENA
IME RERE AF i 15 A8 B R i 2 ) K ) Fn Sivrikaya 25(2020) LA A
SV T, W FULS R R R S A R R R (R 0] 5 £ 10 K IR R
1, AR A2 B A B SR B 200] 56 £ 1 SRR B A Y. Ak, A %
FVTIR T AERE | P AN AS AR50 S5 I8 A5 R UE L U0 725 D S R SR R R s b R R )
2 FHE P,

B, AMEHIBINE . 40 Zhong %5(2020) 5 BT T8 K5 HLEE N R 55 X6 i 2 1
KRR RIRE N, 45 HOULE I 5 AL IR 55 A0 )i 5 e K 5 B B S v TR A%
G0 5 R 45 IRAT 1 i 250 P40 Chang %5(2017) AEIBRiRIFAE 5 22 Rl 1045
H R A TS B B AR E i % 2 5, b 38 5 e S R BE D7), BB Y, 1H A IS IR R .
15141 Meraz 55 (2019)7E 81 &1 P RIS 5 T /A 1R 4 . TH ARG 26 A s 45 15 2
X ] VT U ) S R B P s M B,

(2) ARV

gi b, EWNAEE NIRRT R 2R BRI L R A 2 T
(IR 28 509t 25 S R SR ) B R R R T8, (B AR D S AR R SR
TR Bl o0 LR 22 FT RS L AR (B B R DY AR IH R G, (OB R 3R
M Ji 2 A S FRD G U e S 11 7 S PN 2, it U EL AR A o s Ik R o, T T e T
WA IIZNAL, W E S AR R B, BT RN R S . ST,
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AT eI 5 7 1o B R 2 1) S 2 Py AP MR AT 5 195 5 T ) S
1.4 R F53%

1.4.1 XEAFRSE

SCHRBIE FCIE AR TG AT 7T BRI S BOCHRIR &, A0t B A A SOk 4 L T
e BEHE AT IR BRI T 1% R NSO S B AT B 1)
WHFETsk, @R SCHRAAT T, AT AN DAL R T R 3B R UK, Oy B S T et
WEE . B, R R IUR R BT I R ST 1 0 R, 2T
BEWS TN F 2B WL R, AN B B RO Fe R B ik . DRI, 20590 i
FIFAER TR SR 57038, T B AL BE A BRI IR AT o

AW T BT Web of Science PA K H IR0 W4 55 25085 12, X6 [l 9 AR S5 AR 7T 3=
AR FIE S0, ATRAE SOM B0 SCRE T i bR B, DAY 4 i S 48 ik ¥ L
FEOLDE IS« R P8 WS B IR SR LB SN R Dyl LA &
Jiile B R ORWEFE A, AL AHT TR T BB AT SURE S SR A 5 2%
1.4.2 {HREEE

TRk, MRS BESERE, TR T E d s iR Licit, Bl
BRI SR UL =, PR ga AT I B % WU AE S
OE R AR R, L fE T, seied T LR SiEh B AR, REZ LR
2, BENE o0 ik AU R S R R AN L, RIVBLIRE R 1sCHEAT (B 12 F 7™ A2 1) 22 45
[ O, ARFEF T LA RRS A, T IR S Y B AT SR

FEARBTFCA, W FT— L FAE 2 N T S5, IR AT AR 1 SERUR RSB 353
BAA A LA KA B BRI ], (8 AR DR A O e 46, R DAURSE — 32 1
Rl R HER R iR EAT 73 ALK, AT R AT A e ) A BB R ). AR BT S -
B oG, BRCTHE LIS M REEAT TS, DLBAI AL O s R BAFAE 2 R, 2T
PR o F U A B W FE B0 10036, 30 S it A S PAIRA B 3E AT IR 30556
R SE s, R AEPERIRE M, DRSO i R SR, fE
iz PR 20 2R R AN TR

WEIT IR FRAE L EIT R, XAE ] DLt — DI EAFRFER B ARPML. ASF
FPIE RRAME, DRSS RAEEN: . BAT S, SR EHR A BT 10 4
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o T e I R 2 A ()RR AR SEREAT HL T IR BB LA ASRAS B i 1 5
&F. Bem, Z5E A R 20 #r A Bootstrap Y2EAT B i A B IE -

1.5 IR A RN ARKEE

1.5.1 EAR

AHI Fe I T R — WU — S SR DL SR R B, MRS A S B S
PEWLAE H R, AT T L RB ML 5 S T i e T 50 2 6 S 258 R 0 52 28 T AL
HAR RN ST

B b, TEASAWIMPIY . BREK. B E. EK
MBS SCIREEIA « BT TE77 12 AT N A RIBOR B 26 1. IR, R385 20 4 AT
7 FRTIF 9 150 R LA % SCRRIR T -

S MU SERIER . B e, WA ST R A S Ok
W BRI S S T RO B USRI T SRR HEAT S
FLR, R S — LA — 52 S8R AN LIS R B 34 DA% B v 5 A B9 3 A P 6 B
R A AT T ER VR 44

SISy BRI, R BRI R T O MY 2 U 31 7 B S 2
CELEEMD) o BARSRL, RS0, SR 5 Seuidont il B30 JE = T 2R
HEAT BRI, 32 P 8 DR 255 25 00 P ST AR LA B S % 47 0 M o
T R B B 5 0 S 7 T I R

VU A BFTE -, WU EEL R ML PR o e S e e S L 1 S
BROR UL, FIREZ R RSk, A ST MR M se s i, mid ek ki
FOMSCHL, 45432 F VA 53 AT R0 Bootstrap 25K 56t FEL AR AL FEE s X e e b 95
T ST 2 L A LA S Lo

BEISY: e ETHE . I AT SCSTEA T4 I AT R IS, I MR
Vo SIS B R 7R AN 2 T VAT SE AL, 50/ 8 S5 AS B 9 AR 2 BB
RIEE, R4 G FIR SR AL %
1.5.2 BREE&E

BRI LR B RETS TR I s ASHIE FC A BEARAE 2R, AW SR IR TR o F A A 5 8
B T PORBREE, W 1.
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BUSLH 5 BT 5
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v
R , i)
LR —
PR v y | sormip |
PSR | Sk e |1 Zammie |
PO | b
MBS
v v
W BN BFSL—: R
SEgR I Hedla Hde 3R Hedls i
A 4
LR
W4t L TR SRR TR
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2 R EMIEILEM
2.1 RRE

2.1.1 IRFE B R B RR R
(1) il B 4%

[ 7 LI X R 5 R L VR S R 5, RN L 7B (tourism live streaming) it
FRII I 23 52 5 TR I 45 5 0 O T T 0 5 U o 22 R 18 M TE R L )
NV SN AV W NVA R LW - oo S S M wb i bu = Kt 0F) /% W E o gl S
SN, W CELWHE” .« AT 318 IR . EHE, — LB
MG IR BEARATH, TP T “ Sl « KWk B LU “3UEik
WESCALTT 7 Sl ELARE SN, DU M AR T SE LA R L
2o HULFINT, SRR, SRR A ST &, R DL IR
W &, T AR B BIE Ar % Hieiie 5 IX ) S0 i 2 2k b 7 2
SRR B ML AR RO P NS DA R (0 S, O A — St i =
RO P o FBRT L, R EL B 1 2020 4774 8 PRt i 190 2% 15 4
R LR 20 SR AT 5 4 A I 2 R R 203, I E AT IO S el B 4%
R FOELS TSI A . S EORLRE R . AR EL B LA I 2R 7E Y R A R T
BRI, ARIT, AR 4R ST B0, AT FE U MR B SR A E A%
B+ IGa R S 2, M — TS AR, s, &
SN A4 2 70 % 20 S SN B30, ORI %, A A R,
SEILSCR T b 2 B DL R R R T R SeHh g S S TR T B AR
IT L REA I AR, AT ST BRI B A R B0, AR B & 72k —
S ) S T R I A R, B e L Y A R A e

(2) WIUHE J o 5 el EL 35 s

PL5E FE 77 (visual presentation)Fi i1 2: 45 2 BRI 4% 1] (4G 208 158 8 7% 8 i
SRS RS BT AR, JB T A T B, W R R B A LU B H B
TR 2 T 7 DA B EL At /A o e A2 A S5 0 T 6 A P 4520 IR A B
S IR LERE T o AT LSRR 6, R8BI JR s B B, R
SV B T TR X T 55 30 T 0 SO Y8 i » 6 300 e 05 R 2% SR IS 2 5 0
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i EIA R AR OO SR, I = AN [ TR S o, TR SR AT AR S A
R AR 5, B 75 LI I &% 2 R 0 FEE s LA IR Y 2 28 o T e 2 ot MR V90 )
UNGE N R =Y e opas i

JE e B A R — Pl A 58 AR L ST A 5 P A P J R B 7 o, i
B JEE A R UG T A o 8 S A DR, it T EEL AR A 0 JR s i 1) A2 £ B T e i
BRI AL A, BT R IR S B AR . MU RTIRIE B AR E ki
BRI S R BT A T SV JE A B B AR A 715 LS it e T A6 b ) sz
kRN
2.1.2 (PRI

TH 2% P58 0 B (consumer skepticism) & 48 VH 9 5 [T S A 7 49 S WG 1) JL 8K
MDA 5 B SR BARS s LIRS, 2 i i o i i £l R
BT 2R B JE 7 IR LS LB LTS JS B LI PR SRR B o SR B PR e O B RS 1 E
R 9 I — AR AL, PR T A2 R K 1R T S R, 5 L E R
TH T PR EE O B BE R R 9 1 — R MRS BT, BRI T A R
LS A EE, A ST IS AR T T . KRR, MR AR
FET SRR,
2.1.3 ESCRYA

LSS (perceived realism) SOBRERAN STV, 8 S 4 28 ShEAA B L SIE (R A G
WEFUIO0), FEARHI FC TS 5 R 48 12 kUi v 2 2 00 ik e B AR AN O s 1) SRR
PP o T BV R, AN S0 AT 4R ¥ B 52 5 DU TR e Wt 70 b BT i s
AN ARTR] o 72 LA (VR AIF 50, 0 S i 8 4D 2 T U B A0 A D 2 0 B 5
FEM B ST AR B8 DL S A TE B S A DU A 0700 JH v 2 W e s RV g e it R 5
PRl S 1, A T % SRS A SR R R B KA B O
WS AR Y, BT R AR S B, AR SR 1 2
WS Y, W ETBOA R — M ESOIRAS, anid - Je SR I s A SR
A BRI AR ISR, R R YR B ERIAEAE, RUEASFA
FALE, WA BT, JeAh, AW TR A SR AN S5 MR SE AR . DA
LT, SRS TR A SE . B LS B R E S AR,
Horp e O S AR B SR S B, H A B Sl R S A . BRI ST — Ak, T
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HEELWAESMANER, e BIRMEREH R =ITA A,
2.1.4 E{RRRE

REDEIE TR B, $RIRAESE. AR, @ERIMAFTITA I HE
SR, EARFARNE R T, ORI (perceived hypocrisy) Al AHR i i i
TH 20T R AL Ja BRI A E AT A — B . BARIT S, R R
WF IR BRI e A S, HRRN TIRGIHH SR — D FB, HFIER
ORI H M, R ISERIRE T, ARHE e g cAl, SR Tt
HIE LRI . 75 EE SR AW TR B RE O IR0 5 A Mk Oh 38 RO FE— 28, 4
b Ay 2 BN SR (1) 2 AV SEBRAT J9 5 BT S AL 2 SRS AN ], 0 R Oy i
Y S n s A B 2R SE B H KB 57 A —BIE O, AR St o
ST I
2.1.5 R ERE

I 25 S 2 J& (tourist purchase willingness)Fi A2 I 25 4 S5 5 — i i = i 1 ]
REME B BET IR o LEASHIEFE 15 5 T FR IR 2 o5 PR RS, G ki B AR AR
T B R B N TR i D SE AR, R A SRS A A ) e — b
2.2 TEIREAH

2.2.1 RIA—F—KR RS

T — M AR — S N P 18 (stimuli-organism-response theory, PL F#Jf#j#% SOR)H
R4 5% 58 Mehrabian 2542, & —FBIF S04 o PR 458 00 et H e o7 (g BR AR 51,
M N AL R I BEAT A, BIangk ek R 175 MEEl AR [FIN
B E AR AT R, BlIanTERZ 5. (Rl B, ARSI i i s ) 3R 2L
NERAT BRI, Bl RiiE . ksl Es5ak. U
A R R T E R DL R R e s e B A ) R ek s o ARSI AR, 1%
WA SV PR R 51 R A4 IS R2U0L, TS Bitner(1992)%45 W\ &N R 21 A
AR RN F] SOR BARMELE rh,  JR44 H A e I B FH B AR 55 2 sl B e
R R AL, Kim 55(2013)ib i — R AMRIERAE SRR 2, s g &
SRR RN, IR IR R SO T S R B AR ) s ma S [ S A T
RN, IR B YO AR T K.
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AR R OUEE, ZHR CEREN Z N H . DUSUREESH], Kim
5(2020)5: T SOR HHif, B L SEARIAR A RIBIR 2, DA HIS SRS % S SR AL
PRTRI 2R, R PR AN S i Ui i A R RL R 36, 018 T X e 2 TR 2tk o &
791, CARS st AS AR I B, Hew 5£(2018)3E T SOR Hiig, Kz
Moy HImimE. RS T EAUARIRI R, BRrE e A 5 YA AN =52
VEVEANURRR 2, i SE B RN IR R, PRV IR B8 AR 8 2 B i1 ok R B0, DA
i Ak B B 145 O ], Ruan 25(2022)3E T SOR HUBHELE, BHEUFGHLE
BRI PREEANE e PEAE IR 3R, AN Al A E A 0 4 5T RS AR A IR
ANUAR R, EEFEOIE NN R, TR0 7 BUR X IR E 22 O SN 15
M, DUFE 35 SR NG, Jiang 25(2022)3E T SOR H g /35 oA FI 2
VENRIA 2, A A A I B M AN R 3R, el BT 9 AR X
SR E, TR 2RI AT AR B, Ah, SOR IR HETR
TEE A A T RS B T RF IR o 140, Cheung 55(2021)HF 7t 4i 1 BRI B 1
TR N 25 53 S RERE RE A i 2 ARV AN (. (RS IRNEL. ThEEIME . RARMME. M4k
B 5 BETTSZNA Ph Bl PR SEAT AR A SR 1R e 3K = B 83)

B F 2, SOR HAR TN FH TR AT 78 1 2 J7 T, 455 ) 2 1 ik I T 47 043
CAMRIIA, XAARGFRIT RS E | Rl AT SOR Hig,
K T e ELRR L o0 P s AR D SRR 31, R TV 2l PR o BRATE SR A4k PR 0 1
IR, LSRN R O B E LR DR 3R, TRl i 97 2 1 D S B IR R TR R
PRZR IR e LRI JEE 73 X0 TR 9 AT TR SR I B A s ma L o
2.2.2 FHVAEEIL

U1 DAL igh A2 1 3 3 o AN ARA T O B 1 5 SR AR R LA 3 (O PR E 1 VA TR
W 5 A2 PR3 7 A R 4l ST 7 A T TRl g B B340, L 0 B 2 1 v DA i
BB AT NI R, X8 TR AAT T 5 ZIUE 5 B30 303
(831, TX RPN R B e T AN A P VA BRI v, A [5] 987 UT R 00 ) 2 AR A AN A 7 R AN
[FIFRIDAI  JBRN DA B 1 28 15 IR 001, g, B AR B3RS AR ERRAE I
D] B Sk A R Ak 2 o At N BT D7 AR AR RAS RV R SR o 4R, ST A
B OAEHLUT R T REAT R DU T S SURES R TT 1 R AT BRI 9T

MEIHLAR B 1 R VG A, RN T MAROWZE T, 53 0 Al A
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ST, 53 TR AT AT 10 U5 DR 8L 30 9l 2 5o 72 6 VT 1 i [ 1R BgG g
VAR, b5 G R, B Ve TR i Ui P A 3 TR I R 9 0 I e 45 (2021)
WATEIRIEMR S b, B ELRE 2508 3 LB NAT AT SR, 5 AT R
fi U= BRL, 02 7 A AR R Y A AR, T4 T 2 AR S 80PN 0L,
He %5(2022)8fF 5845 il H Ak 2> STAEShHLIA B B8 500 B3 LR 55 o & S5
FEMEBAT N Z SR, JIEE TR O3 U, MR RMIER, 2535 FF
fith 3 S, AR AR 2 o IR R B ZER R 70 ik I £ Mb N 77 SRR 2R DA K iR it 1
HEA RIS Y. RS, IR AR R R LR R AR R T IEP Y. 4 Su £5(2020)
YORTE RN H BB R P25, & I H AL 2 ST LA R H i S
AN i i SR B S R AR ARG M, T 4 P 26— T, X A
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